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Introductions

WE ARE

A GLOBAL GROUP

OF INDUSTRY
SPEGIALISTS
GRAFTING MOMENTS
THAT MATTER FOR
BRANDS SHAPING
THE FUTURE.




Our Global Footprint

A BIT ABOUT US

- 140-strong

- 24 years in business

. Strategy, creative, account, media, and analytics
- Global footprint US, UK, Singapore, Germany

- Experience in hardware, software and services




Our Six Focal Points april‘

BRANDING -+ BRAND
WEB REFRESH CAMPAIGNS

UEMAND
CAMPAIGNS

Built-to-last brands applied to customer- Activating brand stories by creating Single- or multi-campaign demand
centric web experiences that drive moments to spark new audience generation strategies to capture and
measurable action. engagement and awareness. qualify leads for sales team follow-up.

ABM MEDIA + GONTENT
PROGRAMS REPORTING DEVELOPMENT

Designing 1:1, I:few, and l:many strategies Planning, buying, and reporting on paid Video to infographic, short- and long-form
and activating programs into market media across search, social, display, content to educate and inspire audiences.
through intent-led media. content syndication, direct buys, CTV,

and OOH.
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OUR BRAND PHILOSOPHY



Building Strong, Modern Brands aprilé
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NEED T0 B RELEVANT :
BRAND ENERGY
AND TRUTHFLL CREATES FINANCIAL
y PERFORMANCE
COHERENCY MATTERS

MORE THAN CONSISTENGY



Building Strong, Modern Brands
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Building Strong, Modern Brands

2
GOHERENGY

MATTERS MORE
THAN CONSISTENGY

[t’s not about creating
uniformity, it’s about
all customer touch

points toa

coherent experience

aprilé



Building Strong, Modern Brands aprilé

TONE

How do we
want to sound to

APRIL SIX
COHERENCY GAUGE

LOOK FEELING

What visual approach What emotional state
will help us stand apart should our marketing
from the crowd? leave with audiences?




Building Strong, Modern Brands aprilé
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ELEVATING THE
BRAND THAT'S
REIMAGINING
EMPLOYEE




Elevate

ele\ a‘te What we offer ho we power ou Login

Elevate.

5. solution
_ benefits

Employee Benefits,
Revolutionized

We've been around since the advent of CDHPs. Our
team of industry experts has built many of the
leading platforms. Now, we've come together to
Elevate the experience.

Employee benetfits platforms were introduced to great

fanfare in the ‘90s. Since then, they’ve caused growing

10 million 80,000 e frustration. So the team at Elevate spent two years

pertcpants Ermpoyers Radically
transforming the S i ‘ developing a simple, powerful solution to help platform

future of benefits | | . :
I's time to demand more. e fo e fo administrations turn the page on the past. As part of that

Elevate is shaking up the slow-moving world of employee benefits financial

Modern-day employees can't make the most of their benefits when decades old consumer- benefit accounts—HSAs, FSAs, HRAs and more—with an administrators institutions
directed benefits platforms are stuck in the past. automated, ultra-reliable platform that empowers account

effort, April Six was tasked with reimagining the identity

= &) and brand to reflect its modern offering while differentiating

- the company from emerging disruptors.

We're for

We're for third-party
health plans administrators
Read More 1 Read More 1

pea

A bolder solution, built by experts

Don't get dragged down by older platforms' tech debt. Elevate's technology does the heavy lifting for

A%
4 » l t you—so you can get back to serving your clients without distraction.
n & CIevate

v

Modern c‘?nsumer_direCted benefits al Configurable Flexibility Real-Time Automation
delivery— for everyone.
> T Leverage full AP sets for total integration, and
m

nerge services fully into your brand.

Explore More 1

They're consolidating. We're innovating.

We make the switch as painless as possible.

% elevate




Elevate

THE SOLUTION

Our approach positions Elevate as both fresh and
foundational—able to operate in the critical area between
the legacy laggards and the unproven upstarts. We
developed a style of graphics and iconography informed by
midcentury modern simplicity; selected ownable,
unexpected colors; and created confident storytelling that
leans into the company’s agile, modular technology.
Informed by the theme, “Redetining the limits of modern
benefits” these elements fuse to reflect the dynamic nature of

the business.

ele'ate

glevale.nc




Elevate

Redefining the il

modern benefits

O Elevate ° Elevate ° Elevate
Dedicated Real-time 97% CIP

claims passage

payments rate

From two-week Moving from errors
timelines to real-time and risk to higher

automated plan renewals ele a'e reimbursements eley afe claims accuracy
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Elevate april‘

1060
Secondary logo

Variations Minimums

- elevate elevate

Color elevate elevate elevate

and digita
and accessibility

Elevat t nmed

whit
Jark
vs t tar

\ arant Secondary logo

Secondary logo
€ S ary

Minimum size

ackgrol \

elevate ..

App icon Favicon from its oute es. Wheneve ible, the Manimum size

elevate

The eVa logomark

Black logo
T elevate elevate

elevate elevate

white

5 Elevate Brand Guidelines 6 Elevate Brand Guidelines 7 Elevate Brand Guidelines

TYPOGRAPHY

Motivate Blue Captivate Bl C: Activate Groen
PMS 2172 PMS 382
#IFEEFF 3 #O0FFE3

RB3 G104 B25S RO G255 B147

CA0 M38 YO KO Ca8 M5 Yes K27 C57 MO Y68 KO

Light

Font ABCDEFGHIJKLMNOPQRSTUVWXYZ
onts abcdefghijkimnopgrstuvwxyz
1234567890!@#$%"&*()

Supporting colors

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890!@#$%"&*()

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$%"&*()

Innovate Gray 600 Inesreate Geay 500 3 Innovate Gray 300 Innovate Gray 200 Innevate Gray 100
#caceo

R103 G107 8108 R196 G204 B209
CE0 M50 YAE KI7 y C7 M4 YE K14

Neutral colors

Bold
; y 38 33 becky et sttt » e ABCDEFGHIJKLMNOPQRSTUVWXYZ
€0 D YOK abcdefghijkimnopgrstuvwxyz

1234567890!@#$%"&*()

2 Elevate Brand Guidelines 13 Elevate Brand Guidelines 16  Elevate Brand Guidelines

GRAPHICS

Ioeal size

Color: 30% of Captivate Blue

Color application Scale and weights
Color: Captivate Blue

Digital body copy minkmum = 12px

d graphic is ¢

e s o Minimum size
e - Cowg Minimum size

Digital body copy maximum = 20px

Lorem ipsum dolor sit amet consectetur,
Accumsan sapien faucibus morbi rhoncus
dignissim pellentesque massa sit. Cursus
tincidunt sed amet vel iaculis integer.
Purus quam nulla est elit id massa.

Print body copy maximum = 14.5pt

Lorem ipsum dolor sit amet consectetur.
Accumsan sapien faucibus morbi rhoncus
dignissim pellentesque massa sit. Cursus
tincidunt sed amet vel iaculis integer.
Purus quam nulla est elit id massa.

23  Elevate Brand Guidelines

2pt stroke weight throughout

here to the
3pt stroke weight throughout
3 1S AN 600px width

300px width

24  Elevate Brand Guidelines
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Elevate

(

Up and
on-boarded
INn 60 seconds

Quicker to set-up,
quicker to success.

Processed
and paid in
30 days

HIPAA-compliant
claims processing
IS here.

elevate

k| |7

Faster claims,
meet higher
margins

Automate claims
processing for
greater profits.

elevate




Elevate

What we offer Who we power Resources About Login Get ademo

Elevate.
3% solution

enefits
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OUR LEADERSHIP LOVED THE NEW
BRAND GONGEPTS! APPREGIATE
YOUR DEDIGATION TO HELPING US
GET THiS Bl THING OF OURs RIGRT.
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HREBRICK 10 FINISHED BRAND
IN THREE STEPS




Payscale

THE PAYSCALE
REBRAND

Payscale provides salary data and compensation

management resources to individuals and employers,
but its B2B audiences——the primary revenue driver of
its business——were not leveraging those capabilities.
Prospects did not fully understand how Payscale’s
solutions could help them gain competitive advantage.
With Firebrick’s strategic positioning in-hand, Payscale
partnered with April Six to operationalize the
positioning into a customer-facing brand-story
framework, refresh the brand identity, and create a
completely new web experience to drive increased

B2B engagement and conversions.



aprilé

UNPACKING THE POSITIONING



Payscale Positioning Framework (developed by Firebrick)

Key insight:

"GOMPENSATION BEGOMES
A STRATEGIC LEVER TO SEIZE
NEWY OPPORTUNITIES.

Key difterentiator:

ADAPTIVE
GOMPENSATION
ADVANTAGE

Company ADAPTIVE COMPENSATION ADVANTAGE

Theme from the established market leader

Powerful currents of change are reshaping workforce for years to come (skills displacement, pay equity, gig economy)

and COVID-19 has redefined the way we work forever (remote). This MASSIVE DISEQUILIBRIUM has surfaced
opportunities for companies to operate in new ways, at new speeds.

COMPENSATION BECOMES A STRATEGIC LEVER to seize these new opportunities, but companies are

being held back by existing comp models that assume annual cycles and predictability of jobs, titles, skills, etc. — which

are a thing of the past. What companies now need is an ADAPTIVE COMPENSATION ADVANTAGE to shape

an uncertain future, adapt to a range of unknowns, and thrive in change and new possibilities.

Storyline/
Viewpoint

Pillar TRUSTED INSIGHTS TO
Headlines DATA PLATFORM GET PAY RIGHT

: : Open data strategy; intelligent Continuously learning modeling
Differentiators streams of curated, validated data engines, predictive analytics

PAYSCALE ADAPTIVE COMPENSATION ADVANTAGE

Marketecture
DATA/PLATFORM

Markel sourced, company
N sourced, published surveys

COMP APPS ANALYTICS SERVICES pAE;(fNLéJ:éY.iis
AND SUCCESS

MarketPay Company insights
Insight Lab/Team Markel insights Mercer, Empsight, more

27



BUILDING THE BRAND STORY



Payscale Brand Story Framework (developed by April Six)

vision: EMPOUWERING COMPANIES TO MAKE GOMPENSATION Mission: BY DELIVERING ALL THE RELEVANT DATA
A STRATEGIC ADVANTAGE IT TAKES TO GET IT RIGHT

Vision
Values

Internal narrative

Elevator pitch

Core audiences
Core solutions

Reasons-to-believe

Empowering companies to make compensation
a strategic advantage

By delivering all the relevant data and resources it takes

Mission to get it right

Dedicated Transparent Invaluable Progressive Experienced

When the market shifts, so does everything else, from the way we work to the employment we seek, and even how much we're paid; navigating changing market

landscapes can be challenging for any company. Businesses don't just want to survive; they want to thrive. And, in the face of change, many of them look to market leaders
for the safest route through to the other side. Economic crises or even pandemics happen, like COVID-19—and PayScale has been a North Star through it all. Since the

Great Recession, PayScale has carried out its mission with one goal: to empower all companies with reliable data and the resources they need to react fast to change and
get compensation right. PayScale ensures sudden changes mean success, not setbacks. The Adaptive Compensation Advantage from PayScale provides companies
with relevant, reputable data, powerful technology, competitive insights, and experienced leadership so individuals and organizations can hire fast—and hire well, support

their teams with limited resources, progressively address pay equity, and lead the way forward, so they don't just bounce back from big changes. They remain untouched.
And better yet—they break away.

The constant, unexpected shifts in modern business make it harder than The constant, unexpected shifts in modern business make it harder than
ever to get compensation right. With reliable, up-to-date salary data, powerful ever to get compensation right. With reputable, up-to-date salary data, powerful
technology, and experienced leadership from PayScale, you can get compensation technology, and experienced leadership from PayScale, you can react fast to the
right under any market conditions. changing economy to get compensation right and gain a competitive advantage.
HR Generalists Compensation Specialists

: . . . Industry-recognized
Verified data Technology platform Thought-leadership Professional services S iclc
Adaptive Compensation Advantage
Adaptive Compensation Advantage
1. React fast to change 1. Getit right 1.  Streamline and optimize processes

2. Relyondata 2. Tap into insights 2. Hire top talent
3. Validate decisions 3. Learn from experienced leaders 3.  Outperform competitors

29



Payscale Brand Story Framework (developed by April Six)

THE ADAPTIVE COMPENSATION ADVANTAGE
_ / g

ADAPTIVE COMPENSATION ADVANTAGE

 React fast to change « Getitright  Streamline and optimize processes

« Rely ondata « Tap into insights  Hire top talent
+ Validate decisions « Learn from experienced leaders « Outperform competitors



Payscale

THE CIRGLE OF EVOLUTION

The April Six team built a new brand narrative and messaging

framework from the Firebrick positioning (unpacking the
Adaptive Compensation Advantage theme). We also
reimagined the brand’s design, taking visual inspiration from
the previous logo and the brand’s graphical circle elements.
Built around an overarching conceptual idea—+*Pay is a

powerful thing”——the brand evolution became the compass
that guided the creation of the new B2B-centric web
experience. April Six worked to define content hierarchy and
prioritized providing B2B audiences with meaningtul value.




EXPRESSING THE BRAND IDENTITY



Payscale

.

.
o oo 2 2 .
] payscole Products Solutions Why Payscale? Research & Insights

Pay is powerful”

Gain the insights and confidence to get pay right with
relevant, validated salary data and industry-leading, Al-
powered compensation software.

Price a job =

Compensation Trends  For Individuals

Get salary data

PAY S A
POVVERFUL THING

When the market shifts, so does everything else, including
pay——so it really shouldn’t play an insignitficant role in
organizations. Pay is actually a powertful thing, because
where you find change, you can also find opportunity.
Payscale empowers businesses and professionals to use
changing pay conditions to their advantage. By providing
relevant data, easy-to-use software, and services to
#oetpayright, they’ve helped users understand when and
how to act as the market evolves, guided organizations to
use pay as a strategic lever for surviving and thriving when
big shifts hit, and given countless businesses the leads they
needed to break away from the competition using one very

powerful thing: pay:.



Creative Expression Concepts

P(]y qu IS O | , Learn how

; it uses

IS pOWGrfU| the power of pay
powerful thing to break away
thing |

.33 PayScale .33 PayScale .33 PayScale

Pay is a Turn pay Pay

powerful . . :

thing Into strategic IS A
power fh?:geffli'

E:Eg PayScale §:§§ PayScale §;E§ PayScale




Brand Identity

payscale

Logo Cokr Color palette
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Regular
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Brand Identity Applied

payscale

#¥» MONTH, 2022

To whom it may concern,

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor
sed diam voluptua. At vero eos et accusam
Jbergren, no sea takimata sanctus est
amet, consetetur sadipscing elitr, sed diam
e magna aliquyam erat, sed diam voluptua.
mbum Stet clita kasd gubergren, no sea

tr, sed diam nonumy eirmod tempor

i diam voluptua. At vero eos et accusam
igren, no sea takimata sanctus est

t, consetetur sadipscing elitr, sed diam
agna aliquyam erat, sed diam voluptua.
im. Stet clita kasd gubergren, no sea

, sed diam nonumy eirmod tempor
,: iam voluptua. At vero eos et accusam
gren, no sea takimata sanctus est
consetetur sadipscing elitr, sed diam
agna aliquyam erat, sed diam voluptua.
im. Stet clita kasd gubergren, no sea

, sed diam nonumy e
 diam voluptua. At vg
)gren, no sea takimat
t, consetetur sadipsd

Adriana Smith it

VP of Product

payscale

T (123) 456-7890
M: adriana. smitha@payscale.com
W: payscalecom
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Web

Color Palette S Banners Sy s Buttons Grid
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Form elements

Pay is powerful




Web

Produots & Sohtiens Wiy Peyscole® Research & haights  Compenation Trends  For Individuals

i:3 payscale payscale

= it m

Pay is powerful”

Gain the insights and confidence 10 get pa) 1 with relevant,
validated salary data and incustry-leading, Al-powered

compensation software

Priceajes P

1115 PayScabe

d Pay is a
powerful
thing

comperseton dot s e e adatry
wadiw) N-pownel ey ke

Paceope 3

Ltad

Chonge happens.

Be ready.

Pay is a
thing

Gain the insights and confidence to get pay
right with relevant, validated compensation
data from the industry-leading, Al-powered

salary database.

Price a job >

We're on a mission
to help the world get

pay right

Payscale empowers people and employers with
the strategic power of compensation by
delivering data, services, and software to get
pay right.

Payscale is powered
by people

Each of us as individuals acknowledges our
differences as well as our combined strengths.
We understand that creating an environment
that values diverse perspectives and
backgrounds is what enables us to best serve
our customers. Meet some of the people that
make Payscale who we are

payscale Products Soktions WhyPayscale? Research & Insights - Compensation Trends ~ For Individuals

payfactors

Gain a competitive edge in a
fierce talent market while

building a more fair, equitable
and transparent pay strategy Pay Equity

I y

PAYSCALE COMPENSATION DATA SETS

Market Pricing Pay Structures

Compensation
Planning

64%

of employers
gave raises
in 2020

Follow the top
compensation best
practices for 2021

Take on 2021 with just-released insights on
the best strategies and practices for pay
increases, compensation management,
communications, and transparency.

Read the report >

Login Price a Job

Survey Management Reporting
& Participation & Analytics

Total Rewards Job Descriptions

Statements Management

Peer HR Market Analysis Employee Reported

A transparent & dynamic HR A composite of analyst curated The world's largest real-time
reported data network employer reported data salary database

Change happens.
Be ready.

Make clear, confident
decisions with

transparent salary data

Find oot why it motterns >

>10K

compensation surveys

Easily load your own surveys into PayScale

solutions or access relevant compensation
surveys from more than 300 of our third-party
partners and publishers,

Experience the power of partnership

Rood why customens love us =



#GetPayRight




Payscale

RESULTS

OINGE OUR NEIW SITE LAUNCH,
WEHAVE SEEN A MASSIVE
OPIKE IN INTENT-BASED
BONVERSIUNS_EXAGTLY 1 58% Increase in leads generated from .com
WHAT WE SOUGHT TO DO!

94% Increase in B2ZB CTA CTR
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APRIL SIX



Your Team Structure april‘

Comms Audience /
: . Copy
Planning Planning

Senior Project
Leadership Management

/

2755

Design

Dev Team Motion

Your client lead serves as a conductor and conduit,
orchestrating and connecting all projects and resources.



Logistics: Working Together

PROJEGT MANAGEMENT”

« April Six leverages Slack and Asana as PM tools + fully secure Egnyte for file sharing
« A Project Manager is assigned to manage timelines, internal processes and resourcing

« Weekly status calls and end-of-week Executive Summary emails communicate project status
and progress

COLLABORATION

» Stakeholder reviews at key milestones, and small touchpoints along the way. We prefer close
collaboration with our client partners - seeking inputs early and often to ensure deliveries

mect objectives

“The agency is open to working with client preferred tools
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